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Value driven marketing:
results, not vanity metrics
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Hello!

12+ years experience as a Social Media Marketer,
committed to delivering tangible outcomes.
My motto: "Results, not vanity metrics.’

| employ high-quality research and analysis to develop actionable
social media strategies that fuel lead generation, conversions, and
revenue.

Proficient in social listening, | advocate for strategic planning and excel
in creating compelling content and successful paid campaigns.

MORE ABOUT ME
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Services

29,

Ol

Social Listening Advertising Social Media Content  Reporting/Analysis
12 YEARS EXPERIENCE $1M+ MEDIA BUDGET COMPELLING CONTENT THAT DRIVES DECISION-FOCUSED MARKETING
SPRINKL SOCIAL ANALYST PRO LINKEDIN / META CONVERSION REPORTS
Tool set-up, reports, and digital strategy Strategy, implementation and Strategize, develop and deploy pertinent Implement automated reporting solutions to
recommendations based on social optimization of social advertising content tailored to meet your business streamline your marketing analytics
listening insights. on Facebook, Linkedin. objectives. requirements.

Tools: Synthesio, Sprinklr, Netbase,
Brand24
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Testimonial

Oana is a very passionate person, user-focused and results-oriented. It was a real
G S M A I- L pleasure working with her in 2 different companies.
' ACADEMY She doesn't settle for less and fights back to defend her ideas, always with arguments. If

you need a social media community geek or strategic approach, she's the girl to
approach. Thumbs up and keep up the great work!

Maria Tarmure, CEO Small Academy

Oana has the unique ability to take a complicated Oana was very responsive and competent. She Oana was my Facebook marketer. It was one
situation, work through it, and provide a data-driven quickly understood what we were going for and of the most enjoyable andproductive

solution. She helped us create great content that is could produce desiredresults fast and they collaborations ever. She hasthe know-how and
grounded in data to produce better results than we would neededlittle revision. has the patience toguide you through

have seen previously. Knows when to push, knows when Definitely recommended if you're looking for a good everything. | highlyrecommend here!

the juice isn't worth the squeeze and moves quickly writer.

forward.

Eric Ellis, Marketing Manager @ Bobcat Impact Media Radu Negoita, CEO Case Strambe

Company Pe Radar
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Certifications

SOCIAL LISTENING LINKEDIN MARKETING STORYTELLING

82 Khan Academy
Linked [} Marketing Labs

Unit: Pixar in a Box: the art of storytelling

Your Certified Marketing Insider Badge

FACEBOOK ADVERTISING

CERTIFIED

Media Planning
Professional

Warkes,

g
e Q%

: CERTIFIED -

This certificate is proudly presented to
OANA ANDREESCU

. Cornifizase b rikbjmes
for mmple‘tlon of View: hittpsc Sverily skil lar domyfe /S bmd Bim by

Sprinklr Social Analyst Pro
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Tools
g snthesio AL sprinklr  HESRASE  BRAND24

OOMeta  :iSpredfast

I o™ Google
B UPERMETRIC Su— @» Data Studio
1]
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Browse portiolio by

@
sServices
Market research Advertising Social Media Marketing
Industries
Edtech Green Energy Publishing Healthcare Industrial

Manufacturing
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MARKET RESEARCH

EdTech: Trends

Description
Quarterly market research on edtech and trending

topics that shape the evolution of the topic.

Tool

YouScan Social Listening

Link to full report

ABOUT ME

SERVICES

PORTFOLIO

NEW IN #EDTEGH

Al: threats and opportunities Online leaming

1 aned impasl of Alin edecation are

aducaton, the i e Ot digilad
protection of studeant data privacy are amsargn

ETiportan topecs

L
sarlar

and Al's rode in reshaping

Dline leanmeng and digplal sducalion ane major

#Dhguallea EdTech and varcus onlng

catons of Al in education lools and palloims

gital BMeracy. and e
0 &8

) LOWrSE on Sotal media

insolvency case on August 22
Byju's & lacng sgrdcant linancal and legal chalenges:
ncluding insohency and a dramalic dedine n
itk oy nom 522 brllon 10 less than 52 bilon. The company
Vit L vl e el chputess, mehucting wall LIS-
base lenders over unpad dues and with the BOC] over
SPONSONEE PayTENtS

Udemy, major competitor in elearning
Fecognized &= & major onine kearming platiom it offers a wade
amay of courses across vanous subyects and geographes

el Liclerny utizes promotional siraleges such 88 COUpoN cooes
il [oattract emers, which are (recuently mentoned across

chiferant courges

ISTE 2024: awands, Al, networking opportunities

.. ISTE 2024, are hughibghted bor lhesr ok iy
- ecucatonal lechnciogy Fnovilions g nameing

o
opacriurdies, and Reabunng key mchestry ingights

J . Ne M|
Lrancis, wailk 55100 arckand # Ol car mng

UGE content dormmates the topic as every individual
hasting an onling course is heawly promotng 1her

CONTACT

Roblox and child safety online

The role of lechnology m educabon, parliouarly the
on ancl

Lawrchieciin 208, f ams o estabish a researche-nlengwe

o prvabe uneeersity Tor Bangiadeshi as well s
pralessionas.

The YouTube channel posts op b ¥ video classes per hour.

Ghris Tayne (736 mentions)

Virbes about Social Seling Sales, Education and EdTech



https://andreescuoana.substack.com/p/edtech-insolvencies-ai-safety-and
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GREEN ENERGY IN EUROPE

MARKET RESEARCH

Social Intelligence Report [Nov 2024}
Green Energy
Description S By [ EVAPE
Monthrly market research on green energy in R O e s

Mentions breakdown by source

Europe and trending topics that shape the

s B -

* newlocker.com - stock news:
- renviews for Go G GmbH & CoKG

Sentiment breakdown by source (November 2024)

TOOL

YouScan Social Listening -

Twittier and YouTube, diivi: mos! of e negative rentions.

Link to full report

(ETEED ENTERE ) EROPE: TRENDS BY COUNTIRY
MNovember 2024

:':_u‘}Pom and Labour conflict of interests related lo green energy
2 The death of clean, green energy in the USA®? Analysss by Just have a think ok
a Largest solar power farm has gone down because of the storms ik
{11 Corporalte Responsibility: BMW engages in social responsibility programs, including education,
= community development, and environmental conservation
‘2 German parliament is now conducting an inguiry into how Green officials misted the German
public in closing all the nuclear plants even a dangerous energy crisis and the invasion of
Ukrane began,
The British have already phased out coal. Now renewables are being expanded further quickly
&) wmmmmmmmmmmmmm

1 German parliament is now conducting an inquiry into how Green officials misled the German
public in closing all the nuclear plants even alter a dangerous energy crisis and the invasion of

2 Stones on how The LS, National Renewatble Energy Laboratory believes that much more
progress is needed for renewables 1o be able to autonomously ensure the stability of power

3 mmmmmﬁﬂmmmwmqm&w@uﬁu&m
waslmm"a; hmmmmmgwm :



https://www.canva.com/design/DAGZp_CCbJI/-7dVKBr3trnepMp4IFTy_Q/view?utm_content=DAGZp_CCbJI&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=he43256294e
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MARKET RESEARCH

TOP CONTENT/INFLUENCERS
PEOPLE TO WATCH

.iﬁa«:helle Dene Poth
education to inform the creation of a LinkedIn

0 Social Listening Insights to ) Siamthatenglishteacher (5.6M
Insplre Your conten plan TikTok account reaching out to English students worldwide,
carousel

@ISTEofficial (195.4K Twitter followers)

NGO, home to @ passionate community of global educators whe use
slogy 10 revalutionize learning

irishfella.exe(2.2M followers, 25M likes)
TikTok account of an Irishman reading stories live to kids

Leverage social listening to track and analyze all

BRIEF
Identify top engaged content and influencers in EDTECH

online conversation on the topic in the last 3

WALUE DRIVEN MARKETING

months. PEOPLE TO WATCH TOP 3 STORIES

Rachelle Dene Poth s
ISTE Cer ucal uthy e eaches French,
? Teach the teachers (link)

ifrbires “‘- Teacher Shelbd Reines takes o TikTok Lo teach ather
o ) Tex jies, o e ‘teachers how Lo print big posters using a regular printes.
TOOL Piorm Thiok
Engagement: 715K

followers, 36.9M likes) Catherine Coyle (@classroomcreations, 215K followers, 3.2M
TikTok account reaching out to English students worldwide, likes), records her screen while using the ol to

Lumie, free tool for teachers, promoted on [link)
B ra n d 24 ‘ @iamthatenglishteacher (5.8M TikTok

recommend it as part of a partnership.

@ISTEofficial (195.4K Twitter followers) L
m NGO, home te a passionate community of global educators who use

wechnelogy 1o revolutionize learning,

Byju's, the edtech giant and India's [link)

® irishfella.exe(2.2M followers, 25M likes) @ mast valuable startup, is in trouble

TikTok account of an Irishman reading stories live to kids Ll;t;fmmnany is reported to have layed off 400




Oana Andreescu ABOUT ME SERVICES PORTFOLIO CONTACT
SOCIAL MEDIA MARKETER

MARKET RESEARCH

Beach, please! festival: The Good, The Bad, The
Complicated. And the Selly Brand.

AL
Bﬁﬂ\iﬁ!

The good, the bad, the
controversial.

Online conversation around the
biggest hip-hop festival in the world.

DESCRIPTION
Analyze online conversation around the festival Beach, please. Identify the risks and

opportunities.

TOOL
YouScan Social Listening Global fBStwal, local crises

y Wiz Khalifa and the illegal joint
Wiz Khailifa was arrested fior smoking marijuana on stage at the Beach Please! festival, sparking
significant controversy and legal discussions about drug consumption in Romania,

Selly, co-organizer of the Beach Please! festival faced significant criticisrn and potential legal

After his release, the artist said would be back “without a big 8™ joint”.

There is a context to the entire controversy: last year a 20 year old killed 2 young adults in a car crash
while on drugs That event happened in a seaside: resort not far fromn Costinesti The Romanian
Pariament was discussing & new liw on driving while under the influence.

French Montana and his friend, Andrew Tate

French Montana's decision to bring controversial influencer Andresw Tate on Stage at the festival
caused a stir and backlash, given Tate’s legal troubles - the Tate brothers spent 3 months in
prison under the acousation of hurman trafficking, Supposedly they recruited young girls using
the Loverboy method. in Romania

Rornania i one of the top European countres facing human traficking Esues and Andrew Tate
is5een s a bad influence on youngsters due to his strong remiarks anound women, being
heanily criticized by organizations advocating against domestic violenoe.
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MARKET RESEARCH

COMPETITOR REVIEW

BRIEF

Analyze competitor brands in the school safety industry in the US.

SOLUTION

Leverage social listening to track and analyze all online conversation on the topic in the last

12 months.

RESULTS

Competitor review report including Share of Voice analysis, activity overview for top brands

in the industry, and recommendation on social media strategy and key messaging to be used

in the upcoming NPI campaign.

TOOL
Synthesio

ABOUT ME

SERVICES

GENETEC: SOCIAL CHANNELS

« Global page, promoles events, partnerships

and blog content, uses geotargeted conlent
o bacal conbent

 Content gets 50 engagements 21 most
= No socal cane

« 2 separate TW handlés, global & Europe
« Medu and butingss pannéss  post about

oomimon projects, retweel branded content

« Content gits 15 éngagements al most

= More than 1,000 employees and 22,000

follywvers

= Content gets 50-60 engagemenis at most

= Web content s organated by industry
= Educational content s fodused on case

stuches brochures, whele papers.

PORTFOLIO

+ Genetec does not associate with “school

security™"school safety” — very debated
topics. They tell the story of how
educational institutions leverage Genetec
solutions.

« Social media branded messages help drive

Share of Voice, but fail to drive
engagement & conversation (at most 50
engagements/piece of content) so
probably content amplification might not be
a tactic they use ongoing.

+ Linkedin seems to drive good
engagement, while Twitter accounts for a
lot of mentions = partners mention
Genetec and tag them.

CONTACT
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REPORTS/ANALYSIS

EDTECH LINKEDIN ADVERTISERS

CHALLENGE
Analyze LinkedIn ads of 11 companies in online education, and identify gaps and

opportunities.

SOLUTION
Leverage LinkedIn Ads Library

Learnings

1) Static landscape imagery dominates in terms of creatives. A missed opportunity
as both vertical imagery and documents have proven to drive up to 5X more
engagement

2) Stock. So.Much.Stock.

3) Brand awareness campaigns are almost non-existent. Creatives focus on the
bottom of the funnel even for smaller companies and brands.

4) Missed opportunity: video ads, LinkedIn Events, LinkedIn Live.

ABOUT ME

SERVICES PORTFOLIO CONTACT

LINKEDIN ADS
ANALYSIS

11 companies in education
Jonuary - October 2023

MEDIAN # OF ADS ADS/MONTH

92 9
followers Top advertisers

Frem—— Udemy simplilearn % .

17.76M 1.26M 297.2K 54dads ~ 508ads  309ads

Top opportunities

E’ Human touch

Stock i :magery is predommant among the 11 companies analyzed. With
social media getting more and more personal and human, co mpames in
education could benefit from i |ma?ger'_n,r with real people or crative that
tells a human story, not only sale focused

Brand us Demand

Tale as old as time: media budget is focused on conversion. On average,
more than 80% of ads are focused on conversion for specific
products/services. While some big brands as Coursera or Udemy

E" Format: diversification, diversification

Static images. All 11 companies analyzed are static and most fail to
leverage all available formats: video, documents (that can drive u

8-10X more engagement), text ads, message ads, therearealoto cther
choices available and

Dato provided by Linkedin Ads L:bm
Analysis timeframe: Jan-
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ADVERTISING

FACEBOOK LEAD GEN CAMPAIGN

CHALLENGE

Drive leads in a competitive market with volatile offers.

SOLUTION

Leveraged Facebook lead gen campaigns to deliver on the goal. Employed a

mix of audiences, ad fomats, and targeting strategies.

RESULTS

» Budget: - 44% vs previous year

* Leads: 15,000 (+20,5% vs. previous year)
* CPL: - 49% vs. previous year

ABOUT ME

=2MACT A

SERVICES PORTFOLIO CONTACT

@ @ <()> H%l “..%'}E"' nomes

Eorbir yoimar v s g

oy d v
" LAND = AN
~ROVER N\ w
> )
ARDVE & BRYOND CITROEN i-.ﬂ'a.a
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ADVERTISING

PUBLISIHING
CHALLENGE A mGSterpiece.

Drive customers in two competitive markets, United States and United Kingdom

o
during peak e-commerce season, Christmas. J u St I I ke d ad @

SOLUTION
]
Leveraged Facebook campaigns to deliver on the goal. Employed a mix of lf

famou
RESULTS al'tl StS

* ROAS: 2

audiences, ad fomats, and retargeting strategies.

painted

dad
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LEAD GENERATION

HEALTHCARE

Clinica Kidmed , Clinica Kidmed

CHALLENGE

Drive qualified leads for a private health clinic.

© Adresa: Sos. Stefan Cel Mare 35, Bloc 31, Scara 3, Parter,
Apartament 79, Interfon 79, Sector 2 - vezi harta

Program de lucru
Luni-Vineri: 09:00 — 21:00 Sambata: 09:00 - 17:00

SOLUTION
Negotiated and signed deals with three different websites to integrate owned

website with these platforms.

RESULTS

« Leads: 65 leads at a 5 euro cost/lead

CLINICA MEDICALA KIDMED, BUCURESTI

( b Q Bucuresti / Sector 2

@ Aceastd unitate medicald este revendicatd de proprietar

st




Oana Andreescu ABOUT ME SERVICES PORTFOLIO  CONTACT
SOCIAL MEDIA MARKETER

ADVERTISING

FACEBOOK LEAD GEN CAMPAIGN ) ogteptam Io un cus demo GRATUIT de lasteptam a un curs demo GRATUIT de

/| Small Academy
@] Small Academy . _
Sponsored - @ Bs|  Sponsored - @

Copilul tdu are intre 5- 16 ani?

programare&robotic! programare&robotica!
CHALLENGE
Drive leads in a competitive market for STEAM kids courses. il L
CURSURI
| electronica, robotica
SOLUTION | |

\
\

Leveraged a mix of Facebook, Linkedln and TikTok ads, employed a mix of A
S

; _ ( >“jzra mare

y. QP 5-16 ANI

campaigns and messaging to drive results

HAI LA
RESULTS SMALL ACADEMY

Drove 200+ leads at a 3X times lower CPL. SMALL ACADEMY SMALL ACADEMY

DEMO GRATUIT (copii 5-8  Learn more ::)ﬂo GRATUIT (copii 5-8  Learn more
ani)

Campaign * Resultsy ~

OA | August 2022 | Web traffic | Revista v2 Lifetime budget 34,248 496
Landing Page ...

OA | Lead Gen | 7-30 Sept 55,646 120
On-Facebook L.

OA | Conversii website V2 | 26 aug 2022 - 30 septembrie 111,936 13
Website Leads
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ADVERTISING

LINKEDIN LEAD GEN CAMPAIGN Need high-quality steel products?

CHALLENGE
Drive leads for a steel manufacturing company with no brand awareness in 4 new

markets - Belgium, Germany, Netherlands, Austria with a limited budget and no

aCtiVity on LinkedIn. Hﬂpp}" to connect on Linkedin!
| see we're working in related industries and believe | can
help.
SOLUTION
My company, Steelcore Europe, supplies steel products and
Set up a LinkedIn message ads campaign to deliver on the goal, leveraging the services, including high precision plasma and oxyfuel
LinkedIn profile of the company CEO. cutting. We are based in Eastern Europe, Romania, Cluj-
Napoca.
You can find more info about our products here.
RESULTS

If interested, please check out our products & services and
connect!
Let's talk! =

2 valuable contacts engaged the CEQO, contract discussions started.
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ADVERTISING

FACEBOOK LEAD GEN CAMPAIGN

CHALLENGE
Drive brand awareness for a boutique vintage furniture showroom in Romania, a

country where vintage furniture is a very small market.

SOLUTION

Leveraged Instagram as main channel of communication (accesssible, hosts the
target audience).

Leveraged Facebook advertising to drive brand awareness, event attendees

and leads.

RESULTS
Leads: 207 leads in 3 months

ABOUT ME SERVICES PORTFOLIO

OA | Event Sept Pictura | Event responses | Aug 31 - Sept 16

OA | TRAFFIC | 31 august - 30 sept

OA| BRAND | feb - sept

OA | Leads - Form | 11aug - 30 septembrie

CONTACT

164
Event Responses

2,281

Link clicks

16400

Estimated Ad Recall Lift (...

58
On-Facebook Leads
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SOCIAL MEDIA CONTENT - Sifelzre Europe

o L ‘For almost a year now, I've been a part of Steelcore Europe. I've always had a
ln ustrla manu acturlng passion for technical work and building things. Mechanical engineering involves a
lot of creativity, and I'm happy to have found a place where | can channel ...more Steelcore Europe
. ®

We go green this #ResearchThursday

< IR

CHALLENGE

1) Origami inspired steel-folding technigue to significantly reduce ..more

#ResearchThursday Green Tech - 5 pages

Grow a LinkedIn page for an industrial manufacturing brand with little to zero

presence online and limited creative available.

SOLUTION

Leveraged social listening research and employee advocacy to create valuable GEME“T, ﬂ"l]

. How To Trade In Your High Heels For Safety Boots [an interview with Roxana . HEGYG[INE SHIPS
content and increase brand reach and engagement on the channel. Andreea Rus, Mechanical Engineer] |

Steelcore Europe on Linkedin = 3 min read

ot B0, X

#ResearchThursday

In this interview, we talked with Roxana Andreea Rus about working in industrial production. Her j...

RESULTS QCe@ Alina Andreescu and 21 others 2 reposts

e 3X more followers in 5 months,

Steelcore Eurcpe
-®
Creativity lies. in how we tackle bulding sokutians. In Baw we desgn, plan, and cul 1o
reeeadure for pach project. each piece

e 300% increase in impressions

# Learn mare about us and our profects: hitpe/ /bty TVuogwT

e 232% increase in engagements

(_ steelcore.ro | office@steclcorere —p J

B &y Like & Comment ) Repost
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SOCIAL MEDIA CONTENT

O © Pediatrics clinic

" mTagh'lﬁ 's Pl d : gy Fubed ) KM
I ren's Playground (Instrumental) otk X s Andreesey @ - November 16, 2023 . @ .,. : o
s

{® Kidmed.ro
i = Children's Playground (Instrumental)

f§ Cr. Mirela Parselescu ---> hitpefbit 3 Frulja

_ . ) - g ASLES rlEpandim W mrinkbdnd: o &tk Jé thpt nefnalagin?
& Soecaizane F‘:H:: apse Fedinticl / Alerpologie fi imunclogie Mefreiogin sr1e tpeciabmces radicall dedszwed tindedvi rmichilzr
:ﬁ:':::f:;":_::Ir_;_::i:_:*_;"‘_c:?r;:.::.ﬁlu S Nefreiog l‘..:l-:r_:i :i:f::'.-s-u:l_l wEteazl Svarne Peotun et
fese . L wHlTER asigurangdy=5e ¢ rinichil, acwls migi filsre aly orounismyiy
i Medic specialist in Prasum ologie pediatncd §1 in Alergologie § funciioneazd la capacitate maxiend. § §

Imunalogie Clinicl

Cw Lo infecii alw tractuluil wrinar b hiperbensivoe §i afeciiun
cangenitale. nefrologi din echipd ne ajutd & navigdm prin lumaes
campléch § SRrATAT fenale it

Diach redti intrébdri Biiati-red un Somartiiu Sk, §i mi bins
Sap-ra it tleten! T0E 14251000

287 DISCOUNT

EMgfralagip fLpngrpeREnalh B iroitadics

KIDMED.RO/PRETURI

L]
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SOCIAL MEDIA CONTENT

¢) STEAM EDUCATION

_:.':‘ Small Academy

Copilul tau are intre 5- 16 ani?
Il asteptam la un curs demo GRATUIT de
programare&robotica’

fFA
2
o

HAI LA
SMALL ACADEMY

MALL DEM"
DEMO GRATUIT (ccpu 5-8 Learn more

ani)

ABOUT ME SERVICES CONTACT

® GIFTING/COOKING SHOW

TERARII

FACUTE |N SIBIU

Small Academy

Copilul tau are intre 5- 16 ani?
Il asteptam la un curs demo GRATUIT de
programare&robotica!

DESSERT

Chocolc:’re & Strawbernry
Cake

Bucataria Micilor Vedete

- alm

-—- L-—- -—-

DEMG GRATIJIT (copii 5-8 Learn more
ani)
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BLOGGING

THE PERFECT

MARKETI
MIX

A

| got asked this question: Have Your Cake And Eat It,

what's the most Too (Revisiting Marketing Flori, fete si loT: cum
appropriate marketing Basics) ' .
mix? I programezi RaspberryPi la TRAVEL FOR SCENERY
Apr 28,2022 1 .
‘ More than 12 years ago a Marketing 12 ani. 18 Eye-Candy Pics To Get You To
Is there one? A perfect everlasting Professor claimed business owners Visit Romania

Leia are o floare verde in pér si z&mbeste timid

should look at their business as a
de pe scaun. O intreb daca stie ce € &la loT si —

marketing mix? | am afraid not. And

also happy. Because that is why we, layered cake. She did this in a late 15 mirat la mine. Nu stie. dar e aici. intr
marketers, still have a job: we € uita mirat fa mine. INU $lie, dar € aicl, Intr-o We at Ticket To Nomadland are wanderlust travelers

evening lecture with more than 100 duminica friguroasg, la ora 9:45. Vrea s& &fle.

' ' .. . trapped into corporate offices. That's why whenever
continue to test, test, and test in hungry people. "Advertising is just | . ,
search of the most appropriate Octavian, my boyfriend, sends me snapshots from his

icing on the cake" she said. She went Citeste articolul travels across the country |

marketing mix, the one that drives

better ROMI. Audiences'...

on to explain the...
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Basic
800 euro/month

Social Media channels audit
Content strategy aligned with KPls
Social Content
Monthly report

ABOUT ME SERVICES PORTFOLIO CONTACT
4 e
Basic + Advocacy Social Listening
1,000 euro/month 1,200 euro/month

Social Media channels audit Keyword set-up
Content strategy aligned with Share of Voice Analysis
KPls Industry & Trending Topics
Social Content for LinkedIn Highlights & Recommendations
Community management
Monthly report
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Let's chat!

SOCIAL MEDIA

www.oanaandreescu.com

m www.linkedin.com/oanaandreescu

ABOUT ME

CONTACT

O (+4) 0799347308

@ hello@oanaandreescu.com

SERVICES PORTFOLIO CONTACT

BOOK A CALL

https://calendly.com/oanaandreescu



http://www.oanaandreescu.com/
https://www.linkedin.com/in/oanaandreescu/
https://calendly.com/oanaandreescu

