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N# Khan Academy

Linked [} Marketing Labs

Unit: Pixar in a Box: the art of storytelling

Your Certified Marketing Insider Badge

Warkes, n
st AA3l h OY(S(<#
o -I. -L-| v
! CERTIFIED -
MARKETING INSIDER
This certificate is proudly presented to '56,.% m{,p* 00 Meta
g Expertst

OANA ANDREESCU

for completion of

CERTIFIED

Media Planning
Professional

Sprinklr Social Analyst Pro
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BRAND24

SOCIAL MEDIA MONITORING & ANALYTICS
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= Global page, promotes events, partnerthips
and blog content, uses geotargeted content
for local content

» Content gets 50 engagements. at most

Se & Byce 11° Tiy @) O uipatO 1@ T-lypc lypy @1 e ly@ uGue 110 pés By pl° plO « IO At liplO « 1§1 O e

- ' Protes § o
. y Wb rviry iy » 2 separate TW handles, global & Eurcpe
< ~ 3 ] * Meds and business partners  post about
I’ 0 O I Comimon propects, rétwiet branded contént
IJ. = Content gets 15 engagements af madt

SA5] Y(A<

= Maone than 1,000 employess and 22 000

O S] 5YS |

Content gets 50-60 engagements at most

+ Linkedin seems to dnve good

engagement, while Twitter accounts for a
, Al AN, PR N~ .. ~ LN NN , ~ ~ AN S S :mm:‘mc'mﬂw.?n?m lot of mentions — partners mention
0" Ae GO HE &je & IE A° EDjut®x juadS yEB 1°51h° jte lypy®@l il lyTGaj@I° &« Eje & 1>° HO Al .Bypc | . sges. bocees, e poe b

sludhes, brochures, white papers Genetec and tag them
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Oana Andreescu = You
Secial Media Analyst @ Honeywell | Strategy and Analysis Expert VALUE DRIVEN MARKETING WVALUE DRIVEN MARKETING

amao s
— — I

I — G — 8 I 8 I [ ] 8 2 Y 8 J N | gravitated toward education-related local businesses in my line of work for years ' !. '

e Rachelle Dene Po

| looked at #edtech and tried to understand what trends and companies led the
q " pack in the last 3 months.

This is what | came up with:

(c o pGel® Als pogae < 11° uG pQypc i@ pte B i 8 top 5 sories inthe est 90 cys

[#] top hashtags and what that tells us about trends

o< Oi'y(‘}) p_|C9 Iiu)o E IO o IT\E y(\}) p_|0 )|y|5|u—p < (“. ¥ people to watch - | had NO idea how many teachers are TikTokers, did you?

Feedback on Brand24:
TyEd .® B easy to use
comes with pre-built dashboards for your basics - mentions, influencers,
overview dashboard, analysis report, and a lot more. They are kind enough to
provide a trial period so you can take a stab at it yourself,
% at $100/month it is a good tool for quick and easy reports laveraged by nimbla
content teams with the chops to learn a new tool in 1-2 hours and turn that data

SA 5] Y(A < into actionable,
e 4o Byce 11 © Ty @& O pipcdd 1By T-lypc lypy@ie ly® s —
O Qe [T pée B yGP pl° plO « IO AjtliplO « 1®1 O

“opol

EDTECH

(] Social Listening Insights to
Inspire Your Content Plan

now. It's time | went international. | did what | wanted to do for a while now -

tested BRAND24 to do a short sweep and see what | could learn.
@iamthatenglisht
followers, 36.9M li

@ISTEofficial (195,

ISTE

g, irishfella.exe(2.2M

VALUE DRIVEN MARKETING WALUE DIRVEN MARKETING

PEOPLE TO WATCH

e Rachelle Dene Poth

@iamthateng| \ishteac)her (5.8M
es)

followers, 36.9M liki

VALUE DRIVEN MARKETRNG

TOP 3 STORIES

YAAS

~

By

B Teach the teachers
Herl Temcher Shelbi Reines 13kes 1o TiTok ta lesch.other

aChars oW 1o PAint Dig pOSters Using a regalar printer.

Platform: Tiktok

Lumio, free tool for teachers, promoted on

TikTok

Catherine Coyle [ficlassroomcreations, 2ISK {ollowers, T24
Miogs), records et screen while using the tool to

recommand it &5 padt of & pannershup,

A Be sure to save it o you

can come back to it later!

Byju's, the sdtech giant and India's

most valuable startup, is in trouble
:mrewaﬁriuowwd b Pl linyiedt o7 400

@ISTEofficial (195.4K Twitter followers)

g , irishfella.exe(2.2M followers, 25M likes)

@oanaandresscu
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Small Academy g:;:lt:fa::fmy
L Sponsored - & o
s . ) Copilul tu are intre 5- 16 ani?
— O 2 I 8 7 G ! I 8 ;.I‘.npltlult;ue;re mtreS;ﬁangRATde il asteptdm la un curs demo GRATUIT de
. ' asteptam 'a un curs demo € programare&robotica!
programare&robotica!
55 <#
. . i e e . PN ROBOTI?
Hae I®y«< I ljplylte” AeGQGaeI” yE» DO HSY ; I-ic [1ToCH o1
* * CURSURI
electronica, robotica
SA 5] Y(A< ramare
o ) ., L R ) ol LOPII 5-16 ANI.
Be e Byc@ < lyl” iclos>I"yte .20 a15u—e < (lypc< IYjaYP —ly< | le” A®ee < lyl” jclo> ;

DEMO GRATUIT

ty” Ayiogll lypc I 11 yoguad® I« Bas 161 0D

0951

E é. | V|®y< ‘I ch‘pyl nlc‘?, .i I®é . E - SMALL ACADEMY SMALL. ACADEMY )
DEMO GRATUIT (copii 5-8  Learn more DEMO GRATUIT (copii 5-8  Learn more

ani) ani)

Campaign Results 4

OA | August 2022 | Web traffic | Revista v2 Lifetime budget 34,248
OA | Lead Gen | 7-30 Sept 55,646

OA | Conversii website V2 | 26 aug 2022 - 30 septembrie 111,936

























