
Oana Andreescu ABOUT ME SERVICES PORTFOLIO CONTACT

SOCIAL MEDIA MARKETER

GET TO KNOW ME

Value driven marketing:
results, not vanity metrics



I employ high-quality research and analysis to develop actionable
social media strategies that fuel lead generation, conversions, and
revenue. 
Proficient in social listening, I advocate for strategic planning and excel
in creating compelling content and successful paid campaigns.

ABOUT ME SERVICES PORTFOLIO CONTACT

Hello!
11+ years experience as a Social Media Marketer,
committed to delivering tangible outcomes. 
My motto: "Results, not vanity metrics."

MORE ABOUT ME

Oana Andreescu
SOCIAL MEDIA MARKETER



Social Listening
11 YEARS EXPERIENCE

SPRINKL SOCIAL ANALYST PRO

Tool set-up, reports, and digital strategy
recommendations based on social

listening insights.
Tools: Synthesio, Sprinklr, Netbase,

Brand24

Advertising
$1M+ MEDIA BUDGET

LINKEDIN / META

Strategy, implementation and
optimization of social advertising

on Facebook, LinkedIn.

Reporting/Analysis
DECISION-FOCUSED MARKETING

REPORTS

Implement automated reporting solutions to
streamline your marketing analytics

requirements.

Social Media Content
COMPELLING CONTENT THAT DRIVES

CONVERSION

Strategize, develop and deploy pertinent
content tailored to meet your business

objectives.

Services
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Testimonial

Oana has the unique ability to take a complicated
situation, work through it, and provide a data-driven
solution. She helped us create great content that is
grounded in data to produce better results than we would
have seen previously. Knows when to push, knows when
the juice isn't worth the squeeze and moves quickly
forward.
Eric Ellis, Marketing Manager @ Bobcat
Company

Oana was very responsive and competent. She
quickly understood what we were going for and
could produce desiredresults fast and they
neededlittle revision. 
Definitely recommended if you're looking for a good
writer.

Impact Media

Oana is a very passionate person, user-focused and results-oriented. It was a real
pleasure working with her in 2 different companies. 

She doesn't settle for less and fights back to defend her ideas, always with arguments. If
you need a social media community geek or strategic approach, she's the girl to

approach. Thumbs up and keep up the great work!

Maria Țărmure, CEO Small Academy

Oana was my Facebook marketer. It was one
of the most enjoyable andproductive
collaborations ever. She hasthe know-how and
has the patience toguide you through
everything. I highlyrecommend here!

Radu Negoiță, CEO Case Strâmbe
Pe Radar
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SOCIAL LISTENING

Certifications
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LINKEDIN MARKETING STORYTELLING

FACEBOOK ADVERTISING



Tools
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SOCIAL LISTENING

BRIEF

Analyze competitor brands in the school safety industry in the US.

SOLUTION

Leverage social listening to track and analyze all online conversation on the topic in the last

12 months.

RESULTS

Competitor review report including Share of Voice analysis, activity overview for top brands

in the industry, and recommendation on social media strategy and key messaging to be used

in the upcoming NPI campaign.

TOOL

Synthesio
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COMPETITOR REVIEW



BRIEF

Identify top engaged content and influencers in

education to inform the creation of a LinkedIn

carousel

SOLUTION

Leverage social listening to track and analyze all

online conversation on the topic in the last 3

months.

TOOL

Brand24
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SOCIAL LISTENING

TOP CONTENT/INFLUENCERS



CHALLENGE

Drive leads in a competitive market with volatile offers. 

SOLUTION

Leveraged Facebook lead gen campaigns to deliver on the goal. Employed a

mix of audiences, ad fomats, and targeting strategies. 

RESULTS

 • Budget: - 44% vs previous year

 • Leads: 15,000 (+20,5% vs. previous year)

 • CPL:  - 49% vs. previous year
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ADVERTISING

FACEBOOK LEAD GEN CAMPAIGN



CHALLENGE

Drive leads in a competitive market for STEAM kids courses.

SOLUTION

Leveraged a mix of Facebook, LinkedIn and TikTok ads, employed a mix of

campaigns and messaging to drive results

RESULTS

Drove 200+ leads at a 3X times lower CPL. 
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ADVERTISING

FACEBOOK LEAD GEN CAMPAIGN



CHALLENGE

Drive leads for a steel manufacturing company with no brand awareness in 4 new

markets - Belgium, Germany, Netherlands, Austria with a limited budget and no

activity on LinkedIn. 

SOLUTION

Set up a LinkedIn message ads campaign to deliver on the goal, leveraging the

LinkedIn profile of the company CEO. 

RESULTS

2 valuable contacts engaged the CEO, contract discussions started. 
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ADVERTISING

LINKEDIN LEAD GEN CAMPAIGN



CHALLENGE

Drive brand awareness for a boutique vintage furniture showroom in Romania, a

country where vintage furniture is a very small market. 

SOLUTION

Leveraged Instagram as main channel of communication (accesssible, hosts the

target audience). 

Leveraged Facebook advertising to drive brand awareness, event attendees

and leads. 

RESULTS

Leads: 207 leads in 3 months
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ADVERTISING

FACEBOOK LEAD GEN CAMPAIGN



CHALLENGE

Analyze LinkedIn ads of 11 companies in online education, and identify gaps and

opportunities.

SOLUTION

Leverage LinkedIn Ads Library

Learnings

1) Static landscape imagery dominates in terms of creatives. A missed opportunity

as both vertical imagery and documents have proven to drive up to 5X more

engagement

2) Stock. So.Much.Stock.

3) Brand awareness campaigns are almost non-existent. Creatives focus on the

bottom of the funnel even for smaller companies and brands.

4) Missed opportunity: video ads, LinkedIn Events, LinkedIn Live.
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REPORTS/ANALYSIS

EDTECH LINKEDIN ADVERTISERS 
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SOCIAL MEDIA CONTENT

Pediatrics clinic
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SOCIAL MEDIA CONTENT

STEAM EDUCATION GIFTING/COOKING SHOW
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BLOGGING



Let's chat!
SOCIAL MEDIA

www.oanaandreescu.com

www.linkedin.com/oanaandreescu

CONTACT

(+4) 0799347308

hello@oanaandreescu.com
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https://calendly.com/oanaandreescu

BOOK A CALL

http://www.oanaandreescu.com/
https://www.linkedin.com/in/oanaandreescu/
https://calendly.com/oanaandreescu

